
Color Variable Data Printing:
Agencies and Corporate

Buyers/Users’ Views 

A new INTERQUEST market survey that analyses agencies, 
marketing firms, and corporate buyers/users’ Color Variable 

Data Printing experiences, applications, and perspectives on key 
issues such as cost/ROI, Web fulfillment, and complexity of the 

process—both in North America and in Europe    
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Excerpts From the Study
Respondents were asked what needs to happen 
in order for color variable data printing to 
grow at a more rapid pace. The respondents 
were in general agreement that the two most 
important elements of success were education/
advocacy and lower cost. There are noticeable 
differences in emphasis between agency and 
buyer respondents and in-house providers. A 
higher percentage of agency/buyer respondents 
cite cost compared to in-house providers. Not 
surprisingly, in-house providers cite the need 
for better software tools for data merge, design, 
and color management. Only one in-house 
respondent cites a need for better data. 

Although more than half of the agency 
respondents report that color variable data jobs 
are more profitable compared to static print 
jobs, this is a noticeably lower than the results 
obtained from the third-party providers polled 
in Volume 1. None of these providers reported 
that CVDP jobs are less profitable, while 27% 
of the agency respondents indicate they make 
less money on color variable data printing 
compared to static jobs. 

Although half of the in-house printers that offer 
CVDP say they are pursuing the application very 
aggressively, we are highly skeptical about this. 
On average in-house providers only think the 
application will grow at a rate of about 16%. 
They are apparently not actively selling the 
application, but instead are waiting for the next 
CVDP job to come to them ready made. 
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Study Methodology 

This study was conducted in April/May 2004 using a panel of 80 advertising/design agencies and marketing 
companies, as well as corporate buyers and users. About half of the companies are located in North America 
and half in Europe.  

The study is part of INTERQUEST’s Color Variable Data Advisory Service, which provides companies with on-
going market research surveys, forecasting and consulting services.

Please send me _____ copy(ies) of Color Variable Data Printing: Agencies and Corporate 
Buyers/Users’ Views Contains over 50 pages of text with tables and charts (Published July 2004).

Special Price (if ordered by July 30, 2004) U.S. $695.00 Int’l $730.00
Price (after July 30, 2004) U.S. $795.00    Int’l $830.00
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Who Should Buy?
• Printer manufacturers, OEMs, Resellers

o Digital printing systems
o Conventional printing equipment
o RIP/connectivity solutions
o Pre- and post-processing/Finishing vendors
o Software solutions  

• Corporate Users
o In-plant print shops
o Centralized reprographic departments (CRDs)
o MIS/data centers

• Print-for-pay Operations
o Commercial printers 
o Digital service bureaus
o Quick printers
o Outsourcing organizations

• Education Organizations

For Industry Professionals
Involved in:

•  Sales and marketing
•  Product management
•  Engineering and product development
•  Application and technical support
•  Market research and strategic planning
•  Sales and technical training
•  Selection and purchase of printing solutions
•  Printing and publishing operations

Contact INTERQUEST for quantity discounts or annual subscription to INTERQUEST Color Variable 
Data Advisory Service
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INTERQUEST / P.O. Box 6568 / Charlottesville, VA 22906 USA
Tel. 434.979.9945 / Fax 434.979.9959 / E-mail: iquest@inter-quest.com

Founded in 1989 and headquartered in Charlottesville (Virginia), INTERQUEST is a market and 
technology research and consulting firm in the field of electronic printing and publishing. INTERQUEST 
has more than 2,000 clients worldwide; approximately two-thirds are end user organizations and one-
fourth is outside the United States. 

Corporate & Graphic Arts Experience  

For more than 12 years INTERQUEST, through its relationship with Xplor International, has conducted 
numerous studies and developed educational tools related to transactional and corporate printing 
markets. Since 1997 INTERQUEST has conducted landmark studies in commercial printing markets for the 
Graphic Arts Marketing Information Service (GAMIS), a Special Industry Group of Printing lndustries of 
America (PIA).

Expertise in Digital Color Printing

Since publishing the Years of Color in 1990, INTERQUEST has developed numerous studies analyzing 
the office and production color printing markets. The company has conducted multiple consulting projects 
for leading industry players (vendor and user companies), as well as developed training programs and 
educational tools widely used by vendor and user organizations in the industry.

Research and Activities in Color Variable Data Printing 

INTERQUEST has tracked color variable data printing technology and markets since 1996. Recent 
additions to our research portfolio include Implementing Color Variable Data Printing and Color Variable 
Data Print Languages, published at the end of 2002 and used as training and educational tools by 
leading color digital printing system vendors.

At the end of 2003, INTERQUEST launched its Color Variable Data Advisory Service, which 
helps companies develop and refine their planning and marketing strategies by tracking—through 
quarterly surveys of print providers and print buyers—the evolution of the color variable data printing 
market, applications, and issues.

In March 2004, INTERQUEST completed a study, Variable Data Imaging Opportunities with Digital 
Printing Presses, commissioned by GAMIS and the PIA Digital Printing Council. 

In addition, INTERQUEST recently conducted a series of seminars, Profiting with Color Variable 
Print—sponsored by leading industry vendors in six large U.S. cities—that were targeted at print 
providers, graphics arts users, and corporate in-house printing operations. The objective of these seminars 
was to show the audience the business opportunities offered by color variable data, how to implement 
and market the service, and how to resolve key technical and marketing issues.          

For more information about INTERQUEST visit our Website at www.inter-quest.com or call 434/979-9945. 


