
A new market research report, based on in-depth surveys 
of leading direct mail printers, which complements North 

American Transactional Printing: Market Analysis & Forecast, 
a study published by INTERQUEST in June 2008. The report 
also provides an assessment of the impact of the fi nancial 

crisis on the direct mail printing business.
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Study Methodology 
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For Industry Professionals
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■ Printing and publishing operations
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Founded in 1989 and headquartered in Charlottesville, Virginia, INTERQUEST is a market and 
technology research and consulting fi rm in the fi eld of digital printing and publishing. INTERQUEST has 
more than 2,000 clients worldwide; approximately two-thirds are end-user organizations and one-fourth 
is outside the United States. INTERQUEST activities and services include: 

Multi-client Market Research Studies & Industry Reports
Over the last 18 years, INTERQUEST has produced numerous landmark multi-client market research studies 
on topics such as digital printing, print-on-demand, graphic arts printing, direct mail and transactional 
printing, color printing and variable imaging, pre-and post-processing/fi nishing, and MICR printing. 

Consulting services
We have conducted multiple consulting projects for leading industry players around the world. These 
include printing and fi nishing equipment vendors, software companies, print providers, end-user 
companies, and trade organizations.

Seminars and Industry Forums
Since 2003 INTERQUEST has conducted numerous seminars covering topics such as color variable 
data printing and personalized communications in graphic arts and vertical markets—
such as bank, fi nance, insurance, and higher education. Since 2006, INTERQUEST has organized the 
Digital Book Printing Forum and the Digital Printing in Government Forum, two annual events which 
take place in New York and Washington D.C., respectively.       

Books & guides
We offer books and guides that are being used by many organizations including equipment vendors, 
print providers, and user companies to educate their sales, marketing, and technical staff as well as 
their customers and resellers.     

For more information about INTERQUEST visit our Website at www.inter-quest.com or call 434/979-9945.


